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FGIA Releases 2026 Market Studies, Hosts June 9 Webinar
SCHAUMBURG, IL – The Fenestration and Glazing Industry Alliance (FGIA) has released the FGIA 2026 Study of the U.S. Market for Windows, Doors and Skylights. This bi-annual report delivers timely information on residential and non-residential market trends and product shipment data for fenestration products used in both of these construction markets. As a supplement to the report, FGIA will host a webinar on June 9 at 2 p.m. Central. Learn more.
“Navigating the complexities of the current fenestration market requires an understanding of how global geopolitical shifts and rapid technological advancements intersect with traditional industry drivers,” said Angela Dickson, FGIA Marketing and Communications Director. “The updated market study reflects how these factors continue to affect commercial and residential manufacturers and suppliers, and the webinar will discuss these scenarios further, including the war in Iran, trade policies, artificial intelligence (AI) and energy regulations. The latest reports, which include forecasts for the next few years, are intended to help companies plan future business strategies for long-term success.”
Residential
Residential product data offers breakdowns of windows, doors and skylights by replacement versus new construction units as well as different framing materials.
The demand for prime windows fell by 5 percent overall in 2025. The demand for windows in new housing decreased by 6 percent in 2025, with a decrease of 4 percent forecasted for 2026. In 2027, the market is expected to increase 3 percent before becoming flat in 2028. Meanwhile, remodeling and replacement window demand fell in 2025 by 5 percent and is forecast to shrink by 4 percent in 2026 and 2027, before a 2 percent decline in 2028.
In the residential market, 2025 new construction demand for entry doors declined by 4 percent. Meanwhile, entry door remodeling and replacement demand declined by 8 percent. The total market declined by 6 percent versus 2024 and is expected to decline in 2026 through 2028.
The market for residential-type skylights shrank by 9 percent in overall unit shipments in 2025 compared to 2024, and a 6 percent decline compared to 2023. The decrease in 2025 was driven primarily by double-digit declines in replacement activity, with new construction declining in the single digits.
Non-residential
Non-residential product data includes a breakdown of product types (site- and shop-fabricated windows, curtain wall and storefront) by replacement versus new construction in square feet of vision area. Non-residential spending is expected to decline in 2026, with a recovery projected to begin in 2028.
Site-fabricated windows represent the largest market segment by vision area with 27.7 percent of the overall non-residential glazing in 2025, followed closely by storefront windows representing 26.1 percent.
In 2025, non-residential construction demand for entry doors decreased by 10 percent. Looking forward, growth is expected in 2025 through 2027.
The study estimates that the total U.S. market for commercial unit skylights in 2025 shows a 10 percent decline from 2023. Unit sizes are commonly in the average range of 22 to 25 square feet but can vary dramatically.
New Format
This year, FGIA invested in the modernization of its industry-leading market reports. Designed to provide a more intuitive user experience, the updated studies now feature engaging visuals and a revamped structure to ensure critical data is easier to comprehend and apply. As part of this transformation, the study has been redesigned to align with FGIA’s branding and is now delivered as an attractive, easy-to-read slide deck. This new format allows members and industry stakeholders to quickly digest complex market trends, product shipment data and historical forecasts through a streamlined, presentation-ready interface.
"Our goal was to bridge the gap between high-level data and actionable insights," said Dickson. "By transitioning to a more visual, slide-based format, we are making our research more accessible while maintaining the depth our members and the industry rely on."
June 9 Webinar 
FGIA will host a webinar on June 9 at 2 p.m. Central covering results of the market study. Rhett Bender, Senior Engagement Manager at Ducker Carlisle (the company that conducts research on FGIA’s behalf), will provide the latest updates and answer questions about the research. The webinar will feature highlights of current trends and future changes in the fenestration market, as well as scenarios that impact the industry. Recent years have been unusual ones due to unexpected impacts on the market, and this latest report reflects how those factors continue to affect our industry and their forecasted impacts for upcoming years.
The webinar is complimentary for FGIA corporate members. Non-members can register for a fee of $150 and will also receive a 20 percent discount on market study orders in the FGIA online store. Learn more.
FGIA Market Studies
Additional and more detailed information on the residential and commercial fenestration markets is contained in the FGIA 2026 Study of the U.S. Market for Windows, Doors and Skylights, which includes the reports listed below.
· FGIA U.S. Industry Channel Distribution Report profiles the residential and non-residential market for windows and doors as it flows through the identified distribution channels.
· FGIA U.S. Industry Market Size Report quantifies residential and non-residential market volumes, both historic and projected.
· FGIA U.S. Industry Regional Statistical Review and Forecasts details information on trends and product relationships.
These reports are all available for purchase from the FGIA Online Store. As a benefit of FGIA membership, corporate members receive significant discounts on the reports. The full study, which consists of all three reports, can be purchased from the online store for $100. Non-members may purchase the full study for $4,500.
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